Knowledge Alliance Communicators Meeting, 6/14/07

Logo Competition: Initial review of each submission
A:  The letters “KA” have a negative impact.  This logo would need typeface changes.
B-C: “KA” undesirable 

D: Clip-art unimpressive

E: Clichéd…too school-y.

F:  “KA” undesirable
G: Intended “open book” design unclear-could be interpreted as a seagull

H: Like the colors and font; the 3 curved lines forming the mark should symbolize something

I: “KA” undesirable

J: The swoop from the “K” in “Knowledge” give the appearance of crossing a “T’ in “Alliance” (the “L”s).
K: Like in general; perhaps use different font, and eliminate the connection of the “K” and “A”.

L: Bears too much resemblance to IES logo

M: Good font-perhaps use with the layout for K.  Need different visual logo, or maybe none at all.  Could keep the dots, but eliminate the solid circle and “KA”
N: Gives impression of “square peg in a round hole”.  Font ok; could use tagline
O: Similar impression as N; mark too small

P: Good font-needs different mark 

Q: Difficult to read “Alliance” 

R: Similar impression as N
S: Clip-art unimpressive
Logos: Communicators Final Assessment
Work with the creator of submissions J-M to revise and refine the ideas presented, considering the following factors:
J: Eliminate the “swoosh” and the emphasis on “edge”; emphasize “ed” instead
K: Consider in different colors and fonts; keep “K” connected to “A”, but make letters the same as the words they are a part of-no bold emphasis.

L: Fonts are attractive.  Eliminate the bubbles, experiment with sans-serif (“G” & “E”).  Add tagline underneath

M: With the proper font, no need for graphic or mark

General thoughts on color:

60’s colors are in

The green in submission L is appealing

Suggestions for roll-out of Knowledge Alliance name and possible modifications to web site

· Continue roll out announcements at board meetings, forums, and other staff communications

· Partnering/marketing with individual members

· Knowledge Alliance members could emphasize that they are “Members of Knowledge Alliance” in their own materials

· Knowledge Alliance should work to become point of referral for press queries
· Host events with Knowledge Alliance members to build awareness on the Hill for knowledge and research

· Such events could serve as periodic unveilings of important research by Knowledge Alliance members

· Possibly sharing the Knowledge-able Source outside the Knowledge Alliance membership

· Make “Members” button on web site more prominent
· Create way (maybe a form on web site) to alert Knowledge Alliance to upcoming research, then share with Hill, but in synthesized, readable language, and then coordinate with Hill visits
· Web site home page: condense the two existing paragraphs to a couple of sentences
· To address questions of capacity, it is important to know who we are and what we want to do.  Must understand who our audience is (may only be our membership and small group of Hill staff)

· To enliven the web site, visual elements to capture attention would be good: pictures demonstrating “Research to Action” and the synergy of research.

· Web site must have a strong navigation tool

Debrief: Advice for Knowledge Alliance and Advice for Colleagues

Advice for Knowledge Alliance
· Focus on what you’re able to do and know your audience
· Value communications expertise in getting message to the Hill
· Don’t lose track of the business of disseminating knowledge and moving it into action-this needs to be the Knowledge Alliance message
· Need more research for what works in dissemination
· Be sure to target audience and know what resonates with them
· Place research-to-action stories on the web site
· Would be great to revive meetings which involve both the communicators and directors of Knowledge Alliance members
· Don’t be shy about asking for help from the membership
Advice for Colleagues

· Just as for Knowledge Alliance, focus on what you’re able to do and know your audience
· Moving to an online platform
· Desire to know what each other is doing for use in communications with policy makers
· Keep this communicators network active, and continue this yearly institute
· In your advertising and marketing, know what “sticks”
· Keep pushing envelope, and reconsider ideas as you move forward
· Keep other staff fully involved
